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elogo story
g o —
ﬁtﬂe nameJesus Youth, the logo of the

BNt also carriesthe story of the Holy

ll'l“udant inspiration within it. The

sus Youth ‘85, which became
%plranon for the name of the
E?mweme was also the platform
\ from wmabe current Jesus Youth
logo evolved.

\\%. Concep ahsed%ose Jacob and the

early leaders of fthe movement, the logo
Was choseq from-diverse options for its

ism, contemporary lines
> way inawhich it fused the
ith youth in a simple

> Mpographic style.
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AJ &Y'that signifies a young
person standing in todays world
reaching out to the eternal
reality of Jesus, benevolently
present in our midst.







fo
graphic wit

Used commonly when the name of the
movement is not visible in the
communication elsewhere and when the
the logo has to convey the name of the
movement too. With constant usage, today
the graphic itself is often recognized as
Jesus Youth logo, making this format less
used nowadays.
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spacing and alignment

X}

Jesus Youth the spacing between the graphic
and the text below is exactly the
height of oneY'taken from the
‘Youth'measured from the centre of
the circle. The type is aligned centrally
to the graphic.
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typography

Jesus Youth
Kerning :-20
The colour of the Jesus Youth type below

should be always black /white/ 40% black
depending on the background.



The maximum reduction of this logo format in any print
medium should not be less than 1 cm. (the circle) to preserve
readability of the letters.

Jesus Youth
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format 2

Used most commonly across media, this
graphic easily and elegantly communicates
the involvement of Jesus Youth.




05 cm. { @ Used as an independent graphic the minimum reduction of this
’ sl logo format in any print medium should not be less than 0.5 cm.
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A MISSIONARY MOVEMENT
AT THE SERVICE OF THE CHURCH

Currently used in different media when the theme and vision of the
movement needs to be highlighted.



A MISSIONARY MOVEMENT
AT THE SERVICE OF THE CHURCH

Myriad Pro Semibold

Style : All Caps
Kerning :-20

The colour of the type beside the graphic
should be always black /white/40% black
depending on the background.
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the spacing between the graphic .
and the text on the right is exactly ahgnment

the height of one‘M'taken from the .
‘MISSIONARY’ measured from the SpaCI
centre of the circle.

A MISSIONARY MOVEMENT
AT THE SERVICE OF THE CHURCH

the upper and lower lines of the type are aligned exactly to the right
hand and the neck of the youth in the graphic.

)\ A MISSIONARY MOVEMENT

/] AT THE SERVICE OF THE CHURCH




tagline alighed to the right

L .
ATTHE SERVICE OF THE CHURCH variations

tagline

aligned vertically
A MISSIONARY MOVEMENT

AT THE SERVICE OF THE CHURCH

0.5 cm.

logo cannot be
reduced further
than this size

tagline alighed to the left

@ A MISSIONARY MOVEMENT AT THE SERVICE OF THE CHURCH

These allowed variations make it possiible for
designers to adapt the identity according to
different visual solutions across media.



.B
with title
line

Used in situations when the tagline,
the title and the graphic have to come
together.

Jesus Youth

A MISSIONARY
MOVEMENT
AT THE SERVICE
OFTHE CHURCH



Jesus Youth

A MISSIONARY
MOVEMENT
AT THE SERVICE
OF THE CHURCH

Always use Myriad Pro Regular for the
tagline in this format so as to distinguish

it from Jesus Youth!

typography



and

aligned equally to either side

One"Y'space picked from‘Jesus Youth.

Jesus Youth:
‘A MISSIONARY:
MOVEMENT,
AT THE SERVICE:
OF THE CHURCH

\/
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Blue has been one of the dominant
colours that the movement has used
consistently from the beginning. So it
is considered as the house colour of
the movement and the logo.

The other allowed colours for the logo are green and
orange - to be used relevantly according to the feel of
the design, the media and the communication.
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RGB

Web

colour
chart

L LK

M=40
Y=100

R=95
G=158
B=69
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The Jesus Youth logo, in any of the allowed
colours, can be placed on almost any colour
backgrounds. Please avoid using the logo on
colour backgrounds that are similar to the colours ba
of the logo. Similar background colours will ren- C
der the outer circle of the logo invisible.

@ [l @ |@

o II

Remember that whatever the
@ @

background colour, (except
black) the J &Y of the logo will
always remain white.
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Jesus Youth

onablack
background

The only time the J &Y will ap-
pear in black is when the logo
is used in reverse on a black
background. Other allowed
colours of the logo can also
be used on black if necessary.
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If used sensibly across the
allowed colour spectrum, the
Jesus Youth identity, the Jesus
Youth logo can be used over
photographs powerfull and
visibly. Do try and avoid too
crowded or colourful areas of the
image when placing the logo to
avoid distraction.
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Myriad Pro Light
abcdefghijkimnopgrstuvwxyz
{]"ZXCVBNM<>1@# 5% &*()_+Q
Myriad Pro Light ltalic
abcdefghijklmnopgrstuvwxyz
O|"ZXCVBNM <> 2l@# 5% &*()_+Q
Myriad Pro Regular
abcdefghijklmnopqgrstuvwxyz
{:"ZXCVBNM<>?1@#5% A &*()_+Q

Myriad Pro talic

abcdefghijklmnopgrstuvwxyz X X
$:"ZXCVBNM<>21@#$9%M&*()_+Q

leriad Pro Semibold Myrlad Pro Famlly
abcdefghijkimnopqrstuvwxyz Whenever possible, it is recommend-
{}]:"ZXCVBNM<>2'@#$%"&*()_+Q ed that designers use the Myriad
Myriad Pro Semibold Italic Pro Type family in presentations and
abedefghijkimnopqrstuvwxyz promotions in diverse media.

{}|:"ZXCVBNM<>?!@#$%"&*()_+Q
Myriad Pro Bold
abcdefghijklmnopqrstuvwxyz
{}|:"ZXCVBNM<>?!1@#$%A&*()_+Q
Myriad Pro Bold Italic
abcdefghijkimnopqrstuvwxyz
{}|:"ZXCVBNM<>?!@#$ % \&*()_+Q
Myriad Pro Black
abcdefghijkimnopqrstuvwxyz
{}|:"ZXCVBNM<>?!@#$%N&*()_+Q
Myriad Pro Black Italic
abcdefghijkimnopqrstuvwxyz
{}:"ZXCVBNM<>2!@#$%"&*()_+Q
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Jesus Youth

X incorrect logo on black X incorrect logo X incorrect logo

dont’s ‘
Jesus Youth Jesus Youth

A MISSIONARY MOVEMENT AT THE SERVICE OF THE CHURCH @

mcorrect logo on colour skewed logo incorrect font
Jesus Youth
.Jesus Youth ‘ Jesus Youth
mcorrectformats

X incorrect format
x incorrect colour
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CERTIFICATE OF REGISTRATION
PRINCIPAL REGISTER

The Mk stowvn t ties contiicate has boen regissered in tie United Stses
Patent i Trademark Office 1 the mamed yegistrun.

The records of tie United States Paens and Trademark Qffice showr that
e aplication i vesisration of the Mork shrv in this Cerificate vus filed in the
Uffice s the application was exaniined and determined e in compliance with
e rgireenents of the i an it the segidasions preseribed by the Direcior o the
Ui Siates Pusent and Trademark Offce: and thet the Applicars 15 eurided 10
registration of the Aark e she Tiadenart At of 1946, as Avended.

4 capr o the Mark and perinens o from he application e purt of
thix cortificate.

To avoid CANCELLATION of the registration, the owner of the
regisinution nuast subnit a declavation of contimied use or excisable won-tre
hetween the fifdh and sixih years affer the registration date, (See nex: page for more
inortion, swming sach  decoraion is popel i, s reghoton vil
st b e o ien 105 e, wnless terminated by an onder ofthe Covnissioner
o Tidemarks o federad v, 1Sec next page for ixformation i mainenince
sepuireiments o successive fen-vear perins.)
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